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For Sanoma Corporation, 1992 is the start of the 103rd year of operations. The es-
tablishment of a new daily newspaper, Piivéilehti, in 1889 marked the birth of the
company. Piivdlehti was the predecessor of Helsingin Sanomat, which today is
the largest morning newspaper in Scandinavia.

Sanoma Corporation is a European multimedia company, which publishes and
prints newspapers, magazines and books, and is also engaged in cable-TV opera-
tions in Finland and Norway.
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Sanoma Group in Figures

1989 1990 1991 Change %

NetsalesFIMm. ............. 2.106 2.203 2.001 — 9.2
Wages and salaries including social
security payments FIMm. ... ... 830 845 824 — 2,5
%ofnetsales . ............. 39,4 38,4 41,2
Operating profit FIMm. ........ 431 463 326 —29,6
Yorofinetgalesn . .l o risinnds . < . 20,5 21,0 - 16,3
Depreciation FIMm. .......... 181 174 158 — 9,2
e TR S e e 84 71 65 — 8,4
Dividends FIMm. ............ 8 4 3 - 1,9
Investments FIMm. . ........ .. 358 385 2 i b —29,6

Shareholders’ equity including

untaxed reserves FIMm. ....... 1.599 L2001 GBY — 1,6
% of Balance Sheet Grand
Total subscription liability excluded 57,0 58,5 60,3

Balance Sheet Grand Total FIM m. 3.012 ' 3.150 38.058 — 2,9

Financial assets compared with

outside liabilities without interest 1,9 2,0 Ao §

Netl debhiriing 1 Jums oy ii=tPiaades - « 237 182 104 —23,2
9%,0f Dot SAles: 5 o ik D s v » 11,3 8,3 5,2

Personnelonaverage . ... ... ... 3.179 3.367 3.210 - 4,7
newspaper deliverers ........ 2.035 2.178 2.225 + 2,2




The Changing World

of Publishing

The past year was one of profound
change, both here in Finland and even
more so abroad. Major, ground-shak-
ing developments have dominated the
headlines and captured public atten-
tion. There has been increasing de-
mand for better, faster and more infor-
mative reporting not only of the news,
but of the general workings of society
as well. In the midst of this process,
the role of the newspaper has proven
itself more important than ever be-
fore.

Newspapers have the speed, the size
and the flexibility to report current de-
velopments and illuminate their back-
ground with the reliability and depth
that the public needs. The scale of this
challenge is now demonstrated to us
by the exceptional length and severity
of today’s recession, this being a par-
ticularly trying time for the Finnish
press. Nonetheless, we remain well
aware of our responsibility to our
readership, especially as Finland en-
ters the critical phase of integration
into Europe.

We are confident that the Finnish
Media, together with Finnish busi-
ness and society in general, are capa-
ble of meeting the challenges of inte-
gration. The success of this effort de-
pends, however, on our ability to move
beyond the old, familiar ways of doing
things.

The Finnish corporate world must
become more efficient. To do so, it will
have to seek new structures and find a

competitive company size. In addition,
steps should be taken to ensure that
corporate organizations perform effi-
ciently and that labor union and per-
sonnel relations are handled in a mod-
ern manner conducive to our integra-
tion objectives. By European stan-
dards, Finns enjoy a high level of in-
come and short working hours; this
means that we will have to work more
intelligently, more efficiently and
more skilfully than people on average
in integrating Europe.

Creating competitive advantages
for Finnish business should be a cen-
tral goal of public policy. Education,
training and research clearly form
one domain where a competitive edge
can be built. Other advantages include
the general business environment, a
functional system of social services
and a healthy social structure. Fin-
land possesses a wealth of land, for-
ests and lakes - and a relatively clean
environment. Materially, we have all
the potential to succeed as a part of in-
tegrated Europe. As long as we also
maintain our intellectual integrity,
we will be able to share in the responsi-
bility of developing the continent of
Europe and play an active role in
building the future.

In the Scandinavian countries, the
electronic media have traditionally
been under tight political supervision.
The trend away from this supervision
began with the launching of cable tele-
vision and continued with the intro-




duction of commercial radio stations.
Recent decisions to allow commercial
television in Sweden and Norway are a
strong indication that Scandinavian
attitudes towards commercial televi-
sion have thoroughly changed. So far,
the Finnish press has not played much
of a role in the electronic media, its
stake in MTV (the Finnish commercial
broadcaster) having largely been a to-
ken position granted for political rea-
sons. Now, as a result of recent devel-
opments, business aspects are becom-
ing as important as media politics,
and it has been only natural for the
press to reappraise its position.
Finland has been the Scandinavian
leader in the field of electronic media
for some time. To maintain this posi-
tion we will have to devise profitable
new business structures, backed by
sufficient resources. This will require
the active cooperation of all the major
interested parties. The current own-
ers of MTV along with the Finnish
Broadcasting Company and the press

|

Aatos Erkko

will have to find a common under-
standing. We trust that this will in-
deed come about, because all share the
same general objectives.

The Sanoma Group intends to be a
part of this process - and of all projects
designed to make Finland a strong
media country ready for European in-
tegration. Among the cornerstones of
a well-balanced and functional media
are strong newspapers and, especial-
ly, strong regional newspapers that
serve their local readerships as profit-
able, versatile media enterprises. Oth-
er cornerstones are the public broad-
casting system and the privately
owned electronic media.

To conclude, we would like to extend
our sincere thanks to our readers and
advertisers. Our entire personnel will
continue to do its best to serve you. We
also wish to thank our employees, who
throughout this difficult year have
performed their duties with the great-
est care and professionalism.

e e

Jaakko Rauramo
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Report by the Board of
Directors on Sanoma Group
Operations in 1991

Economic
Trends in Finland

The past year was marked by politi-
cal upheaval throughout the world,
and this highly unpredictable transi-
tional phase is continuing. The down-
turn in worldwide economic growth
that began in 1989 has not yet run its
course. Of the major industrial coun-
tries, the United States, Great Britain
and Canada have fallen into outright
recession. Sweden, an EFTA country
of great significance to Finland’s for-
eign trade, has suffered from econom-
ic stagnation.

The events of August 1991 in the So-
viet Union accelerated the disintegra-
tion of that country into independent
states. The historical developments of
the past few years in the Soviet Union
have cut heavily into Finland’s ex-
ports. Exports to the various parts of
the former Soviet Union now account
for a mere 5% of total Finnish exports,
down from the 20% level of just a few
years ago.

Faltering demand on the interna-
tional market, heavy foreign indebt-
edness and a current account deficit
combined to plunge Finland into an
exceptionally deep recession in 1991.
The economy’s long-running up-
swing, which had been propelled by
substantial domestic consumption
and investment, came to an end. With

foreign debt climbing to FIM 180 bil-
lion, Finland’s indebtedness relative
to GNP is now approaching European
highs.

Finland’s industrial output fell by
one tenth, and unemployment rose
sharply. Banks and industrial corpo-
rations suffered large drops in profit-
ability. Numerous listed companies
posted record losses. The Finnish
markka was devalued in November,
thus bolstering the competitiveness of
export firms and of forest-sector com-
panies in particular.

Although the phase of rapidly con-
tracting output appears to be behind
us, and the decline is now levelling
out, there are still no signs of recov-
ery. In fact, the state of the economy
remains critical. Getting the economy
back on the growth track now depends
on solutions to a number of structural
problems, including cuts in public ex-
penditure.

The Communications
Industry

Turnover and profitability in this
sector developed steadily and favor-
ably in the 1980s, in step with the
economy in general. The record highs
in business volume and profitability
attained in 1989 gave way to a down-
turn in 1990. The cyclical nature of




the sector was reflected in a drop in
turnover and a steep decline in profit-
ability, particularly on part of the
printed media. Printing industry out-
put fell an estimated 13% in 1991. Ad-
vertising sales, the life-blood of news-
papers and magazines, are calculated
to have plunged by over FIM 500 mil-
lion. This contrasts with a slight in-
crease in the volume of direct-mail and
TV advertising; however, there was no
increase in turnover due to reductions
given in advertising prices.

The drop in sales severely affected
the profitability of the Finnish com-
munications industry. The conse-
quences of the decline are already ap-
parent: certain nationwide newspa-
pers were closed down, and the sector
suffered twice as many bankruptcies
as in 1990. The recession and bleak
economic outlook in general forced
many companies to seek means of

Total circulation of newspapers,
1982-1991 (published 4-7 times a week)
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avoiding bankruptcy. Money-losing
operations were pruned back or dis-
continued altogether. There was a
thorough reshuffling of corporate or-
ganizations and ownership. These
changes boosted the sector’s unem-
ployment figure to an estimated 2,700
by year-end.

Largely owing to the decline in ad-
vertising sales, the sector’s capital re-
turns have fallen to the 1985 level,
while costs remain at the 1991 level.
All key figures for sector profitability
and financial position have declined
substantially, and the number of risk-
prone companies has grown corre-
spondingly. Faced with uncertain eco-
nomic prospects for the next few
years, the sector is undoubtedly due
for a period of rationalization. To se-
cure the future of the industry, it is ab-
solutely necessary that costs be cut
and productivity improved.

Advance figures put printing indus-
try turnover at FIM 15 billion, down
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10% on the previous year. The sector
employed a workforce of 35,900, a de-
cline of 2,000 on 1990.

In 1991, the total circulation of
morning and afternoon newspapers
published 4-7 times a week came to
2,677,780, down from the previous
year by 3.7%. The circulation of after-
noon papers increased 4.1%.

Member papers of the Finnish
Newspaper Publishers Association
had a total advertising volume of
397,234 column meters, a decrease of
12.9%. The average subscription
price for daily newspapers was FIM
753, up 6.8% on the previous year.

After relatively favorable progress
during the past few years, the circula-
tions of general-interest and women’s
magazines fell back in 1991. At the
same time, circulations of special in-
terest magazines continued to grow.

A total of 314 million magazines
were delivered by mail in 1991, a de-
cline of 1.3% on the previous year’s

figure. Newsstand magazine sales
held fairly stable at 24.9 million
copies.

The rapid deterioration of the econo-
my had a considerable negative effect
on magazine advertising sales. Ac-
cording to advance figures, advertis-
ing revenues were down from the
1990 level by 17.5%. Magazine adver-
tising’s slice of total media advertising
expenditure continued to shrink,
downto7.2%.

The decline in advertising sales
prompted companies to bring their
costs into line with weaker returns. A
number of publishers had to resort to
temporary lay-offs or permanent staff
cuts. In spite of the bleak situation, no
major magazines were closed down
during the year.

Operating profit and
gross investment of
Sanoma Group, 1987-1991 (FIM m.)
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Newspapers

HELSINGIN SANOMAT

The past year, beginning with the
important task of covering the Gulf
crisis, was rich in news both at home
and abroad.

The dissolution of the Soviet Union
was the major news story of the year.
As a consequence of that process, the
Baltic countries gained their indepen-
dence and international recognition.
Mikhail Gorbachev failed in his effort
to preserve a loose coalition of states,
the Soviet Union ceased to exist, and
Gorbachev finally lost his official posi-
tion. A new Commonwealth of Inde-
pendent States was built on top of the
ruins of the Soviet Union, with Boris
Yeltsin’s Russia taking a leading role
in the new configuration. In Yugosla-
via, civil war broke out between the
Serbs and Croats.

The West European integration pro-
cess led to an agreement between the
European Community and the Euro-
pean Free Trade Association on the
creation of the European Economic
Area. Our news staff gave broad cover-
age to the repercussions of European
integration, and also worked to ex-
plain the implications of Finland’s
possible EC membership to the public.

The March parliamentary elections
led to the appointment of Finland’s
first non-socialist majority govern-
ment in 25 years. The new govern-

ment set out to solve the problems of a
society plunged deep into recession,
but was unable to prevent a 14 % deval-
uation of the Finnish currency in No-
vember.

The continuing disarray of the polit-
ical situation and the severity of the
economic downturn, together with a
number of crises in Finnish banking,
were some of the major news topics.
The newspaper’s financial pages were
scaled down and our calendar-style
public-service material was rear-
ranged as a new weekly section. The
new, improved consumer pages tack-
led a broader range of topics.

The newspaper’s editorial contents
were compressed and the use of non-
staff contributors was trimmed. The
working methods of our local news of-
fices were revamped. A project was be-
gun to revise our local news concept to
better serve the Helsinki Metropolitan
Area. This coincides with the prepara-
tions for the start-up of our second sat-
ellite printing plant in Forssa in
southwestern Finland at the end of
1992.

Minor changes were made in the for-
mat of the Sunday pages and the pa-
per’s regular supplement. The news-
paper found greater scope of applica-
tion for four-color printing. A new
training program was begun in layout
and editorial techniques. Helsingin
Sanomat published special tabloid-for-
mat supplements around the themes
of boating, motoring and road traffic,
and Christmas.




Average circulation
of Helsingin Sanomat
1982-1991
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Marketing

Helsingin Sanomat had an average
daily circulation of 482,944 copies, an
increase of 4,857, or 1.0%. The Sun-
day circulation was 571,322, a gain of
5,213 copies, or 0.9%, on 1990. Finn-
ish newspapers published 4-7 times a
week saw their combined circulation
rise 0.9%, an increase of 0.3 % if after-
noon papers are excluded.

The marketing department imple-
mented a very extensive cost-cutting
program based on a thorough study of
all marketing operations.

Delivery arrangements for papers
from the Forssa satellite printing
plant were further streamlined in
close cooperation with the region’s top
newspapers and the postal service. At
the end of the year, transport firms
were invited to make tenders on deliv-
eries from the Forssa plant.

Improved cooperation between ma-
jor newspapers in the field of adver-
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tisement placement enabled us to pare
down our customer service network
outside the Helsinki Metropolitan
Area. Our subscription service was
made more efficient by introducing a
new phone line, open 24 hours a day,
seven days a week.

All management of regional circula-
tion marketing is being concentrated
at the satellite printing plants. The
Varkaus circulation department,
which began operating in November,
will be followed by a new circulation
department at Forssa in spring 1992.
Both new circulation departments are
to be housed within the printing
plants themselves.

The price of an annual subscription
to the daily Helsingin Sanomat was
raised from FIM 744 to FIM 789 on
July 1, the price of a year-long sub-
scription to the Sunday issue increas-
ing from FIM 346 to FIM 367.

The newsstand copy price was
raised from 6 to 7 marks on weekdays
and from 8 to 9 marks for the Sunday
edition.

Advertising volume
of Helsingin Sanomat
1982-1991
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The weak state of the Finnish econo-
my was reflected in below-budget ad-
vertising intakes, particularly from
the most recession-prone sectors,
throughout the year. The volume of
job vacancy ads, for instance, fell more
than 70%. Towards year-end, the situ-
ation was further complicated by pro-
longed uncertainty over fundamental
economic and labor market decisions.
Many of the positive trends seen in ad-
vertising early in 1991 took a down-
ward turn towards the end of the year.
Total advertising volume came to
46,300 column meters, down 25.1%
from 1990.

Economic instability forced the me-
dia to offer large reductions in adver-
tising prices. Efforts were made to
maintain advertising volumes by
slashing prices. At Helsingin Sano-
mat, preserving the current price level
and bringing costs into line were seen
as key objectives.

The economic slump was also felt in
the advertising sales of the magazine
supplement, which amounted to 578
pages, a decline of 31.2% on the previ-
ous year. The magazine supplement
came out in 25 issues in 1991, as op-
posed to 29 in 1990.

Helsingin Sanomat’s sales of adver-
tising supplements progressed favor-
ably. A total of 144 inserts was pub-
lished, an increase of 45.5%. The suc-
cess of our insert sales was largely at-
tributable to the continued loyalty of
our major clients and to broader mar-
ket acceptance of the insert format.

As the recession has bitten heavily
into advertising by our major clients,
advertising sales efforts focused on
new customers, classified ads and
product development. Significant
among development tasks were the in-
troduction of housing and car sales
databases, the creation of new forms
of advertising specifically for manu-
facturers of branded products and the
regional targeting of retail advertis-
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ing in the Helsinki Metropolitan Area.

Helsingin Sanomat continued to
sponsor youth sports activities, in-
cluding the Hopeasompa Junior Ski
Competition and the Helsinki Cup Ju-
nior Soccer Tournament. The men’s
Jukola and women’s Venlat Orienteer-
ing Competition and the Helsinki City
Marathon were among the major
adult sporting events supported by
Helsingin Sanomat.

ILTA:SANOMAT

At Ilta=Sanomat, we reacted to the
unusually active news year by rein-
forcing and more efficiently utilizing
our network of regular international
contributors and correspondents. On
the whole, international news ac-
counted for a greater proportion of the
total news volume.

Average circulation
of llita=Sanomat
1982-1991

copies
250 000

200 000

150 000

100 000

50 000

82 8384 85 86 87 88 89 90 91

on weekends
B Mo-Fri




On the Finnish news front, Ilta=
Sanomat closely monitored the work-
ings of the new Center-Right coalition
government, new developments in
economic and incomes policy and the
implications of those developments
for the Finnish public. In addition to
news as such, the paper sought to of-
fer readers the broadest possible vari-
ety of current-interest material.

The paper’s supplements were im-
proved by rendering the contents
more compact and striving for greater
originality in the range of topics cov-
ered.

Marketing

Ilta=Sanomat had a good year in
1991, with circulation and advertis-
ing sales both exceeding the record
figures attained in 1990.

The wealth of news in 1991 helped
boost circulation. The paper’s avail-
ability was improved by increasing
the number of sales points, which, in-
cluding temporary summertime sales
outlets, rose above 9,000.

The sale of the paper at post offices,
initiated last year on a trial basis,
gained a firm foothold in 1991, and
trials of self-service newsstands were
begun.

Ilta=Sanomat worked closely with
the Finnish Football Association and
the Finnish Recreational Sports Asso-
ciation to get young people interested
in soccer and skiing, and to attract
young readers.

The average circulation for the year
was 218,642 copies on weekdays and
253,853 copies on weekends, the re-
spective increases being 3,228 and
8,361 copies.

Advertising sales made a slow start
in January, but by March the parlia-
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mentary elections helped boost sales
above last year’s figures. In exception
to the general downward trend in
newspaper and magazine advertising,
Ilta=Sanomat saw its advertising vol-
ume grow in 1991 and even exceed the
record volume of 1990 by 5.1 %.

The Dominanssi advertising cam-
paign launched in late summer was a
great success and strengthened Ilta=
Sanomat’s image as a high-profile, na-
tionwide medium for the marketing of
branded products.

Production

The production department’s main
tasks for the year were to bring opera-
tions into line with the steep reduction
in the page volume of Helsingin Sano-
mat and to cut the extra costs that ac-
cumulated during the growth period
of the late 1980s. Investment in pre-
press technology focused on the dis-
play-ad system, the news system and
picture reproduction. The improve-
ment of the production control system
at the Sanomala Printing Plant was
completed, and pilot studies were con-
ducted to obtain information on the
latest in process automation. Person-
nel training was highlighted as a
means of promoting both technologi-
cal and organizational skills.

Construction of the Forssa Printing
Plant proceeded according to plan.
Work on the building itself was far
enough advanced to allow installation
of the printing presses and mail-room
equipment to begin in January 1992.
The factory assembly of the presses
was completed ahead of schedule, and
thus the installation schedule was
moved forward.

During the year under review, con-
tracts were concluded on the remain-
ing equipment and machinery acqui-




sitions for the Forssa plant. Staff
training continued apace, primarily
at the Varkaus printing plant.
Courses were also held at the Forssa
Vocational Training Center. By the
end of the year, the Forssa printing
plant had a staff of 36. With the state
of the economy now favoring con-
struction, and with savings efforts
also doing their part, the total cost of
the project will be under the budget es-
timate in spite of the November deval-
uation of the Finnish markka.

The Forssa plant will begin printing
Ilta=Sanomat on July 15, 1992 and
Helsingin Sanomat in November.

Sanomala Sales

Sanomala Sales is responsible for
marketing and scheduling the use of
the Newspaper Division’s free print-
ing, page make-up and mailing capac-
ity.

In 1991, a total of 16 newspapers
were published on a regular basis for
outside clients. In addition, about 30
individual printing assignments were
undertaken, for a total of some two
million copies.

Hyvinkaan
Sanomat Oy

Hyvinkiin Sanomat’s result was af-
fected by stiff competition. The compa-
ny’s sales amounted to FIM 17 million.
Attheend of 1991, the paper had a dai-
ly circulation of 15,100 copies.

The production of Hyvinkédédn Sano-
mat at the Riihimden Kirjapaino
printing plant proceeded smoothly
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throughout the year, both technically
and in respect to printing schedules.

Hyvinkddn Sanomat further accen-
tuated its local news focus and corre-
spondingly reduced its international
and other non-local news content. The
editorial renewal of the paper was con-
tinued by introducing new themes for
different days of the week and for dif-
ferent readership areas.

Lehtikuva Oy

International Picture
Agency

In spite of the economic troubles of
the graphic media sector, the dramat-
ic international news events of 1991,
together with significant political and
economic developments in Finland,
provided Lehtikuva with opportuni-
ties for a successful year in the field of
news photography.

Reporting of the 100-day war in the
Persian Gulf and of events in the Baltic
states, Yugoslavia and the Soviet
Union resulted in a significant in-
crease in the use of color news pic-
tures. This trend continued through-
out the year.

Photo coverage of major sporting
events once again accounted for the
bulk of Lehtikuva’s own international
news picture production. The top
events were the World Ski Champion-
ships in Italy, the World Champion-
ships in Athletics in Japan and the
Canada Cup ice hockey competition.

Commercial photography assign-
ments at the LK-Studio were the most
heavily affected by the recession. In
spite of the economic difficulties af-
fecting advertising agencies, Kuvi-
tuskuva succeeded in increasing its
sales of catalogue photography ser-
vices to that sector.
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Magazines,
Books and Commercial
Printing

The Sanomaprint Division publish-
es magazines, comics, books and busi-
ness publications, and also provides
commercial printing services.

The combined circulation of Sano-
maprint Magazines has been climbing
for several years in a row. This trend
continued in 1991, in spite of the eco-
nomic downturn, with total circula-
tion rising from 1,345,528 to
1,395,069 copies, up 3.7%. In addi-
tion to the gain in market share, the
structure of our magazine circulation
has also improved.

In the face of economic austerity,
Sanomaprint clearly outperformed its
competitors in preserving its advertis-
ing sales, though sales did decline
from the previous year by 6 % in mone-
tary terms. Sanomaprint Magazines
were particularly successful in this re-
spect, with sales holding steady at last
year’s level while competitors lost
some 20% of their advertising reve-
nues.

Magazines

Sanomaprint Magazines had a good
year. Magazine circulations developed
particularly favorably, and advertis-
ing sales almost reached last year’s
level. The good result for the year was

also attributable to successful cost
control.

Me naiset, a women’s weekly, con-
centrated on improving its financial
performance by further developing
the magazine’s editorial contents and
thus better securing renewal of sub-
scriptions. The magazine managed to
increase its market share, both in re-
spect to circulation and advertising
sales.

Kodin Kuvalehti, a family biweekly,
has attained wide popularity and very
good circulation growth. It was the
first Sanomaprint magazine to com-
plete the transition to on-screen lay-
out. The magazine’s typography was
also modernized at this stage.

Et-lehti, a senior citizens’ magazine,
had a very successful year in 1991.
The magazine’s editorial approach re-
ceived a highly positive response from
readers, resulting in further circula-
tion growth, the largest annual in-
crease so far. Substantial gains were
also made in advertising sales. The
color and appearance of the magazine
were further improved. A distinctive
new range of supplements was intro-
duced, such as supplements on travel
and diet cooking that would best serve
and interest the target readership.

Suuri Kisityokerho, a handicraft
magazine, saw a continuation of the
successful trend that began in 1990.




Appreciated especially for its practical
content, Suuri Kisityokerho has
gained firm reader loyalty. In 1991,
the magazine was among the sponsors
of an exhibition in Finland of the
works of the world-famous knitter
Kaffe Fasset.

Gloria, a women’s monthly, chart-
ed better-than-expected -circulation
growth. The magazine strengthened
its market position, and the structure
of its circulation improved. In con-
trast, advertising sales were affected
by the recession and fell considerably
short of target. Gloria Sisustuslehti,
the special quarterly interior decorat-
ing issue of Gloria, was published for
the first time in September 1991.

Tiede 2000 (Science 2000) main-
tained its position as the leading Finn-
ish popular science publication. The
magazine has developed and grown
considerably throughout its exis-
tence, and has now reached a satisfac-
tory circulation level. Increased atten-
tion has been devoted to environmen-
tal and ecological topics. Terveys 2000
(Health 2000) also succeeded fairly
well in its own competitive sector. The
circulation progressed favorably,
though at a slower rate than before.

Eldinmaailma (Animal World) sus-
tained continued growth, its circula-
tion breaking the 50,000 mark during
the first half of 1991. The magazine
further strengthened its position as a
beloved nature magazine while also
responding to the recent wave of inter-
est in pets.

Children’s
Magazines and
Books

Sanomaprint’s comic magazines,
Aku Ankku (Donald Duck), Roope-

setéd (Uncle Scrooge), Nalle Puh (Win-
nie-the-Pooh) and Ressu (Snoopy)
maintained their strong market posi-
tion. Joining the selection as of the be-
ginning of the year was Maailman
Vahvin Nalle (Bamse).

Aku Ankka, the Finnish edition of
the weekly Donald Duck, celebrated
its 40th anniversary, and a 52-page
anniversary issue was published in
honor of the event. This was the larg-
est issue to date and included previ-
ously unpublished material by Carl
Barks. At the Frankfurt Book Fair,
The Walt Disney Company awarded
Sanomaprint a bronze Mickey Mouse
in appreciation of the company’s well-
managed Disney operations in Fin-
land.

Sanomaprint magazines
total circulation
1982-1991

copies

1500 000
1250 000
1000 000

750 000

500 000

250 000

82 8384 85 86 87 88 89 90 91

Sanomaprint’s book publishing list
consisted of 152 titles, of which 29
were reprints. Disney, Peanuts and




Asterix comics were the mainstays of
the book list. The publishing rights to
Lucky Luke were also obtained during
the year. In addition to the storybooks
in the Children’s Own Bookclub, other
publications included Pupu Tupuna
(Bobbity Bunny) books and works by
Richard Scarry. Among the non-fic-
tion titles were The Guinness Book of
Records, a biography of Walt Disney
and a four-season cookbook.

The Walt Disney World on Ice Show
in January and the opening of our tra-
ditional Ducksburg’s Christmas shop
were other memorable occasions.

Erikoislehdet Oy

Special Interest Magazines

Performing particularly well among
the Sanomaprint Special Interest
Magazines were the computer publica-
tions Tietokone and Mikrobitti, the
boating magazine Venemaailma and
the hot-rod magazine Street & Race;
all improved their market positions.
Tietokone, which was redesigned and
given a new logo, reinforced its posi-
tion as the clear leader in Finnish pro-
fessional computer magazines. Vene-
maailma developed editorially and its
circulation topped 18,000 in the sec-
ond halfof 1991.

The economic woes of computer
firms and sporting goods companies
were clearly reflected in advertising
sales, which amounted to only 80% of
last year’s figure. Consequently, the
quarterly magazine Tennismaailma
(TennisWorld) had to be transformed
into the TennisWorld Year-Book.

Economic difficulties also affected
the marketing of our business publi-
cations. Two publishing contracts
came to an end in 1991. On the other
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hand, agreements were reached on the
publication of business magazines for
three new clients.

At year-end, Sanomaprint Special
Interest Magazines were producing
twelve magazines and thirteen busi-
ness publications. In addition, the
Swedish subsidiary Milvus Forlags
Ab published Utemagasinet, which
brought out a successful, new winter
sports equipment buyer’s guide. The
restructuring of Milvus Forlags Ab
was completed during the year, and
the company’s financial performance
improved satisfactorily.

Sanomapaino
Commercial Printing

The economic downturn severely af-
fected demand for commercial print-
ing services. Numerous bankruptcies
in the printing sector have clearly al-
tered the competitive situation, with-
out, however, solving the overcapaci-
ty problem.

Faced with a troubled market, Sano-
mapaino sales did not succeed accord-
ing to plan. Production plant operated
at less than full capacity up until the
autumn, and profitability weakened.
The company’s rather significant ex-
port to the Soviet Union was interrupt-
ed by upheaval in that area.

A major technological advance oc-
curred when Art Directors at Sanoma-
print Magazines began using on-
screen layout for film output at the
printing plants. Production invest-
ments included an in-line rotary trim-
mer and new bindery equipment that
facilitates the handling and rapid
transfer of Helsingin Sanomat supple-
ments to the insert machinery at the
newspaper printing plants.




e ULEOMBAN-
i UUTISET
SR e )

%
3 Gaddat i esiintyi televisiossa - _;;.J T \ 4
¥ Tass: USA teki wden AR

St RLDNET

= % Pomivhious keskeytti
S furvaneuvoston {stunon

INTERNATIONAL

- V
Moskovan
TV 1




New Media

The New Media Division is engaged
in satellite and cable-TV operations
and information services. It consists
of the following units: Eurocable Ltd,
Helsinki Cable Television Ltd, Sanoma
Invest AG, Janco Kabel-TV A/S, Star-
telInc., Oy Infodec Ab and Sanomaleh-
tien Ilmoitustoimisto Oy, SITA.

Satellite and
Cable-TV Operations

In Finland, satellite and cable-TV
operations are conducted by Euroca-
ble Ltd and Helsinki Cable Television
Ltd, HTV. The Group is also engaged
in this sector abroad, through its
Swiss subsidiary Sanoma Invest AG
and the Norwegian Janco Kabel-TV
A/S.

Total income on operations rose 8%
on the previous year, mainly due to
growth in the volume of pay-TV sales.
This growth, together with HTV’s
lower investment outlays and Janco’s
successful adjustment to weaker
growth prospects for cable connec-
tions, led to an improvement in finan-
cial performance over the previous
year.

Eurocable Ltd

Eurocable Ltd coordinates the Divi-
sion’s program purchasing, equip-
ment acquisitions, technological de-
velopment and administration. The
company also supplies FilmNet and
Entertainment Channel program ser-
vices to cable-TV companies.

Development efforts centered on the
introduction of optical fiber technol-
ogy in program transmission by the
Entertainment Channel and by Finn-
ish Local TV Channels Ltd, PTV, a par-
tially owned affiliate. Other new fea-
tures included the agreement with
Tampereen Tietoverkko Oy on exten-
sive cooperation in the pay-TV sector.

The Entertainment Channel, pro-
duced by Eurocable Ltd’s program-
ming department, was completely
overhauled during the year. The En-
tertainment Channel’s viewer poten-
tial improved considerably once the
service area expanded from four cities
toeight. At the end of 1991, the Enter-
tainment Channel had a total of
16,837 subscribers.

Eurocable Ltd also continued to
market the FilmNet movie channel,
which registered a 36 % growth in the
number of subscribers, for a total of
45,377. This excellent performance
was largely due to improved consum-
er recognition of the channel and to
the growing popularity of satellite an-
tennas among home owners. In 1991,
FilmNet movies were transmitted via
cable networks in 88 different loca-
tions in Finland. The sales increase of
19% was mainly due to substantial
growth in FilmNet’s service volume.

Helsinki Cable
Television Ltd, HTV

In 1991, 6,699 new subscribers
were linked into HT'V’s cable network.




At the close of the year, HTV had a to-
tal of 168,436 subscriber households
in the Helsinki Metropolitan Area, i.e.
the cities of Helsinki, Espoo, Vantaa
and Kauniainen.

The new Housing Corporation Act,
which came into force on January 1,
1992, has a number of significant im-
plications for sales of cable-TV connec-
tions and for the technical side of cable
connections as well. According to the
new legislation, cable-TV services
must be provided on an individual ba-
sis. This means that only those cus-
tomers who wish to become subscrib-
ers pay for the connection. In view of
this change, a new cable connection
was designed for service to individual
dwellings. The new system entails a
hefty increase in wunit connection
costs.

In 1991, HTV provided 23 TV pro-
gram services and 10 radio channels.
There was no change in the range of
TV channels, but Radio West quit
broadcasting in the spring. Radio Fin-
land, the Finnish Broadcasting Com-
pany’s international service, and the
local station Etelin A#ini were taken
on as new radio channels.

HTV’s pay-channels had a total of
40,543 subscribers at the end of 1991.
The pay-channels were FilmNet, En-
tertainment Channel, the PlusSat
package, and Moscow TV 1, which is
also a pay service due to copyright
fees.

HTV-Production sells video produc-
tion services to outside program pro-
ducers. The main emphasis is on
multi-camera productions and editing
facilities. The most significant single
assignment was the production of the
daily program Local Quarter for PTV.
HTV’s net sales were up 6% for the
year, mainly due to the increased vol-
ume of pay-TV operations and the ris-
ing number of households connected
to the cable network.

22

Sanoma Invest AG

Sanoma Invest AG, formerly ECI
Communications AG, is in charge of
the administration and financing of
the Division’s foreign subsidiaries and
affiliates, and the development of the
Division’s foreign operations.

In 1991, Sanoma Invest AG owned
Janco Kabel-TV A/S in Oslo and was a
minority shareholder in the Irish com-
pany Cork Communications Limited.
During the year, Sanoma Invest AG
sold its minority holdings in the Lon-
don-based Westminster Cable Compa-
ny Limited.

Janco Kabel-TV A/S

At the end of 1991, Janco Kabel-TV
A/S had a total of 156,130 subscriber
households, an increase of 2,184 on
the previous year. The low number of
new subscribers is attributable to the
stagnation of construction activity in
the Oslo area. During the year under
review, the company began the pro-
cess of renewing old subscriber con-
tracts in accordance with the new offi-
cial regulations.

At the end of 1991, the Janco cable
network was providing 25 TV pro-
gram services and 18 radio channels.
Nine of the TV channels were pay-
channels. One new TV channel, the
German 3SAT channel, was added to
the pay-TV selection. The FilmNet
movie channel and the Scandinavian
TV1000 entertainment channel were
marketed as separate cable services.
Seven non-subtitled satellite channels
have been combined to form the Sat-
Pak package. Orders for pay-TV pro-
grams increased 39%, for a total of
16,526 individual orders.

Growth in pay-TV income compen-
sated for the reduction in subscription
revenues, thus keeping net sales
steady at the 1990 level.

In response to the European inte-
gration process, Norway has begun to




revise its regulations on foreign own-
ership. As a consequence, the Norwe-
gian authorities decided in spring
1990 to grant the Sanoma Group extra
time, until August 1992, to relinquish
its majority holdings in Norway.

Information
Services

Information services are provided
by Startel, Inc. in conjunction with its
subsidiaries Sanomalehtien Ilmoitus-
toimisto Oy (SITA) and Oy Infodec Ab.

The weak state of the economy has
led to a contraction of the market and
demand for information services, and
the result for 1991 fell short of that at-
tained in 1990.

Startel, Inc.

The operations of Startel, Inc. are di-
vided into two distinct business areas:
Marketing services and Business and
financial information services.

Startel’s Marketing services unit
compiles corporate databases, which
are developed into products for specif-
ic target groups. The unit was reorga-
nized in 1991 by clearly dividing oper-
ations into business directory services
and target group services. The follow-
ing business directories were pub-
lished in 1991: Kompass Finland 2,
Blue Book XXIII, Finland’s most com-
prehensive company register, Finan-
cial Summaries of Leading Finnish
Enterprises 1992 and Hot Lines 1992.

The Business and financial informa-
tion unit provides electronic data
through an extensive business data
bank. The unit’s own financial news
service, Startel Express, produces eco-
nomic news on a real-time basis. The
Business and financial information
unit also produces and distributes
real-time data on money and foreign
exchange markets. The major techni-
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cal innovation in 1991 was the intro-
duction in August of a financial news
archive employing a full-page retriev-
al system.

During the year, the Startel Express
news service was linked into the inter-
national Telerate and Knight-Ridder
financial data networks, thus making
Startel’s news available worldwide.

Oy Infodec Ab

Oy Infodec Ab develops and markets
software applications for the financial
industry. The applications are largely
based on the electronic data produced
by Startel’s Business and financial in-
formation unit. The company also pro-
duces portfolio management and oth-
er 'back office’ applications as well as
microcomputer software for the moni-
toring of stock, options, money and
foreign exchange markets.

In 1991, the company concentrated
on bringing the new Finance 2000
Treasury Center system onto the mar-
ket and on creating a network of busi-
ness contacts in the Scandinavian re-
gion. At the end of the year, Startel,
Inc. acquired the entire capital stock
of Oy Infodec Ab.

Sanomalehtien
IImoitustoimisto Oy,
SITA

SITA provides media monitoring
services in the forms of press clipping,
radio and TV monitoring and adver-
tisement placement services.

In spite of the recession, the compa-
ny managed to chart another good
yearin 1991 by improving operational
efficiency. A new local area network
application was developed for use in
media monitoring, and this signifi-
cantly enhanced the press clipping
service.
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Sanoma Real Estate manages and
develops the real estate holdings of the
Sanoma Group. Division operations
are divided into the sub-sections of
real estate finance and management,
real estate development, construction
and maintenance services.

The Division controls eight real es-
tate corporations, four housing corpo-
rations and a separate holding compa-
ny. The vast majority of this property
is taken up by the Group’s own busi-
ness operations. The bulk of the rental
income from outsiders comes from
Group property in downtown Helsin-
ki.

Real estate development efforts fo-
cused on Vantaa, where the Group
owns some 90 hectares of land. In
1991, work continued on the land-use
and traffic planning of the Sanomala
property, located near the present
printing and office facilities of the
Group. Some 4.5 hectares of adjacent
land were acquired in June. The area’s
traffic connections and developmental
potential were further improved by
the inauguration of the new Vantaan-
koski train station in September.
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Sanoma Real Estate

During the year, Sanoma Corpora-
tion participated in the development of
the Marja-Vantaa satellite communi-
ty. Marja-Vantaa Oy, a corporation es-
tablished for the purpose of develop-
ing the area, joined forces with the
City of Vantaa in sponsoring a Scandi-
navian architectural competition to
obtain proposals on land use. The com-
petition, which ended in October, at-
tracted 47 entries. The jury is expect-
ed to complete its deliberations in ear-
ly 1992.

Construction of the Forssa printing
plant, commissioned by Sanoma Real
Estate, progressed according to
schedule and a roofing celebration
was held on September 12, 1991. A
land-exchange agreement with the
town of Forssa added six hectares to
the Group’s holdings at the plant site,
bringing the total area to over 40 hect-
ares. The plan of the Kassimiki dis-
trict, as approved by the Forssa City
Council, allows for the construction of
commercial and office building's and a
service station.



Investment

Net investment by the Sanoma Group
totaled FIM 244.2 million. Of this fig-
ure, real estate investment accounted
for FIM 108.2 million, machinery and
equipment FIM 71.2 million, securities
FIM 37.3 million and other items FIM
27.5 million. The parent company’s net
investment amounted to FIM 196.2 mil-
lion.

The Newspaper Division’s most sig-
nificant investment item was once
again the construction of the Forssa
Printing Plant. Production will start at
the new plant during the current year.
Other investment by the Newspaper Di-
vision went towards rationalization and
replacement of computer systems and
production technology.

Investment in cable-TV operations to-
taled FIM 33.9 million, including FIM
19.1 million in network construction
outlays and FIM 8.6 million in decoder
technology.

The most significant development in
the securities portfolio was the sale of
the Group’s holdings in the London-
based cable-TV company, Westminster
Cable Limited. In connection with the
restructuring of newspaper production
in southeastern Finland, Sanoma Cor-
poration acquired a 10% interest in Ky-
men Sanomalehti Oy. Otherwise, no
major changes occurred in the Group’s
securities portfolio. A new company,
Sanoma Finance AG, was established to
facilitate the financing of Group opera-
tions abroad.

Financial Summary

The Sanoma Group’s 1991 financial
result was a third lower than in 1990.
Given the current state of the economy,
this can be considered satisfactory per-
formance.

The downward trend of the Finnish
economy cut heavily into advertising
sales, with job vacancy advertisements
in Helsingin Sanomat particularly af-
fected. This left Helsingin Sanomat’s re-
sult for the year far short of the 1990
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figure, despite a further rise in circula-
tion. Ilta=Sanomat’s profitability con-
tinued to improve due to growth in cir-
culation and advertising sales. Hy-
vinkd4dn Sanomat operated at a loss.

Though weaker than in 1990, the
Sanomaprint Division’s performance
for 1991 was satisfactory, with circula-
tions of general and special interest
magazines showing particularly favor-
able development. The profitability of
Sanomaprint’s commercial printing op-
erations was affected by stiff price com-
petition.

Owing to the positive development of
the pay-TV sector, Eurocable cable-TV
operations performed better than in
1990 and recorded a further rise in prof-
itability. The stagnation of the securi-
ties market and the weak profitability of
Finnish banking institutions, in partic-
ular, weighed heavily on Startel opera-
tions for the second year in a row. Info-
dec also suffered from the downturn in
securities trading and showed a slight
loss for the year. Sanomalehtien Ilmoi-
tustoimisto (SITA) continued to main-
tain good profitability.

Group net sales were FIM 2,000.7 mil-
lion, a decline of 9.2% on the previous
year. The Group’s operating profit of
FIM 326.0 million was equivalent to
16.3% of net sales, down from the corre-
sponding figures of FIM 463.0 million
and 21.0% for 1990. Operating profit
declined 29.6% on the previous year.
The parent company had net sales of
FIM 1,723.4 million, a decrease of 9.6 %.

The depreciation entries in the Con-
solidated Financial Statements repre-
sent the maximum allowed under the
Business Taxation Act. Depreciation
booked for the Group, based on the esti-
mated useful lifetime and replacement
value of assets, was FIM 182.1 million, a
decrease of 6% on the previous year.
Group profit before extraordinary
items, profit-related pay, adjustments
to untaxed reserves, income taxes and
after internal depreciation amounted to
FIM 173.4 million in 1991, down from
283.5 million in 1990. Net liabilities of
the Group were 5.2% of net sales, as
against 8.3% in 1990.




Consolidated Income Statement

(FIM 1.000) Jan. 1—Dec. 31, 1991 Jan. 1—Dec. 31, 1990
balesiprocedtls == &% 54 U T 49, = 2.724.550 2.956.553
Adjustments to gross sales
Discotmnits: = $%. == 3% = O =F. 160.835 186.578
Creditilossesl == s = S0 v i 21.414 11.199
Purchagetas’” %, = 5% 55 % = 96.627 92.975
Commissions and advertising
‘ AZeNOY Fop ™" 5 7. ", 955 = OV = 231.132 251.243
‘ Other adjustmentitems ......... 213.837 — '723.845 211.490 — 753.485
Netsalog| e == o in = S s = e 2.000.705 2.203.068
I LeasINEICOmME 2 —, sl . o Aot s - bl + 14.536 + 14.077
Variable expenditures
MatErials ool . St o i o 437.960 479.459
Variable wages, salariesandfees .. 488.537 497.155
Other variable expenditures . . . . .. 183.800 195.375
Changenystock/f. ©. 646 .o St .. . 1.135 —1.111.432 6.603 —1.178.592
GTOSS MATTIN Bs a0, S5 . . BEAS. i BV 903.809 1.038.553
Fixed expenditures
Fixed wages, salariesand fees .. .. 214.226 211:954
Rents, wis o B oo S8 o By .. 48.447 40.047
Other fixed expenditures (2) ... .. 315.056 — 577.729 323.528 — 575.529
Profit on operations before depreciation 326.080 463.024
Depreciation (3)
Bl lGinyeesys . o, Taa. 00 Tt o0 0 34.558 38.008
Machinery and equipment .. ... .. 76.962 95.501
Othermaterialgoods . ......... 16.944 10.597
Imaatesial Fights o 4. ol o 1.581 3.290
Other long-term expenditures . ... 22.589 19.388
Additional Group depreciations . .. 5.506 — 158.140 7.058 — 173.842
Profit on operations after depreciation . 167.940 289.182
Financial revenues and expenditures
Interestrevenues .. ... o0 L 94.645 76.006
Diyvidend feventies™=. i 5 =0 /&5 =7, 12.786 14.025
Other financial revenues (4) . ... .. 7.927 6.372
Interest expenditures .......... — 72.228 — 73.058
Other financial expenditures(4) ... —13.892 + 29.438 — 11.529 + 11.816
197.378 300.998
Other revenues and expenditures
ROVOTIUESA 75 .. .. el o5 i . 5.563 26.829
HXDENOITREeas ™ s = e = o — 38.430 - 32.867 — 75.851 — 49.022
Pay-out to the
] Employee Profit-Sharing Fund . ... .. N 2.107 o, 14.162
l Profit before reserves and taxes . . . . .. 162.404 237.814
Changes in reserves
Inventoryreserve ............. + 3.366 237
Investmentreserve ............ . 25'F 42 915
Otherreserves(5) ............. — 3.501 + 8.122 16.169 - . 59.321
BIPOGL HBEBE a2 e 5 «cop- N e WL = 4882855 = T T =7 < S90 688
Minority share of subsidiary profits . . — 8 3 362
Profitiforthe yeay .. 502 .o, S50, uu T2 105.263 107.243

Figures in parentheses refer to “Appended Information on the Consolidated Income Statement and Balance
Sheet” on page 32.
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Assets

(FIM 1.000)

Financial assets
Cash in hand and in banks y
Accountsreceivable(6) .....
Loansreceivable ..........
Advancepayments ........
Deferredassets ..........
Other financial assets (7)

Inventories
Magcrialss = oA = . oh s’

Fixed assets and other

long-term expenditures
Fandareas.y. =7 ... BF .9, 27
B Kb on = 49 2 o 0 an
Machinery and equipment X
Other materialgoods . ... ..
Shares and holdings . ... ...
Imateralrights = 5.2 8% .
Other long-term expenditures .

Groupintangibles ..........

Consolidated Balance Sheet
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Dec. 31,1991 Dec. 31, 1990
171.191 83.676
292.539 311.407
555.909 559.183
4.658 5.681
144.625 129.572
79.374 1.248.296 140.219 1.229.738
58.421 62.901
13.756 M e B 12.838 75.739
352.631 352.626
574.693 613.687
297.670 341.736
39.632 40.859
361.305 362.601
2.436 4.129
88.862 1.717.229 85.842 1.801.480
19.948 43.176
3.057.650 3.150.133




Liabilities

(FIM 1.000) Dec. 31, 1991 Dec. 31, 1990
Outside liabilities
Short-term
Accounts payable ......... 49.758 70.227
Advancepayments . .. ...... 258.011 235.163
Deferred liabilities . ... .. .. 223.158 237.065
Other short-term debts . . . .. 112.842 643.769 100N 5. 421530
Long-term
Loans from financial
TREATHTONE = 28 =0 e = O Vs 138.470 175.364
Penision loams(8) it . oA . 554.402 502.151
OERErIOnNSg ™ St . Sl = bl 16.034 708.906 13.092 690.607
Reserves
SLOCKPeSe Ve o N5 .o B0 o 17.760 21.048
Investment reserve(9) ....... 88.284 24'7.358
Otherreserves . .. .v....% ... 231.477 337.521 227.700 496.106
MINOItY SIBre? oF,. =t 4%, =9 4%, 5 17.653 24.080
Shareholders’ equity
Restrictedequity = ... ..... ... 772.708 743.250
Non-restricted equity ........ 471.830 367.317
Profit fOT theyearna . Sk .. badl 105.263 1.349.801 107.243 1.217.810
3.057.650 3.150.133
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Notes to the Consolidated
Financial Statements

(FIM 1.000) Dec. 31, 1991
Restricted shareholders’ equity
Restricted shareholders’ equity as of January 1,1991 .. ... . . 15.490
ACfeasc il Shoreeanitil . o. %0 .o 50 o 55 o 50 aw 55 o + 30.923
Appreciation equivalent to the profit on sale of properties
assigned to housing and real estate companies . ........... 727.760
Proceeds from real estate sales entered under appreciation . . . —+1= 1.465
W ]
Non-restricted shareholders’ equity
SIS TN = o9, TF 39, Y, T 0. s 474.560
Bl A K A ey s iU P O AR IO A i A — 3.481
EPORSENIS I (008 T Son ) ogn = Vs =T o W S b Ve S e — 500
Inereapeinislarecapital . .. 0. . s .. i e i e i e —30.923
Connection fees to Helsinki Cable Television Ltd . . ....... .. +..,11.442
EORORSNEE QI 0 2 o9, O T T A R s W SR o + 19.267
Proceeds from real estate sales entered under appreciation + 1.465
~ 471.830
PR IOE IR YERE — . . i Al o e R e o +.105.263
577.093
Secaritiesgiven Agoolaberal > " O 7 0N L 90 08 96.813
Mortgages givenascollateral . ....................... 148.394
Consolidated debt entered under loan receivables . ........ .. 2.500
BUNPNROOIEES oo N uw ST o o W, T g NP i, S ok 14.160
Sharesubstriptionabillity. =7 9. 0 wv. T i e s 4.972
Taxation values of fixed assets
S o Nl o B o . o . o B o e o B o B T ) 123.764
PUNICRINT S o N2 i S 0 TR o WD o Dt L 0 D 234.984
BRSrea e holRies. =27 5. 2 v 520 v 200 0. 50 oy 8 e 247.079
Liability deficit of the Sanoma PensionFund . ............ 27.136
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6. Holdings by the Group

Number
Sanoma Corporation
Other companies
Holdings by the
subsidiaries
MXS-Satelliitti-
palvelu Oy 1.453
Piijat-Visio Oy 404
Kotkan Tieto-
ruutu Oy 970
Suomen Paikallis-
tv-kanava Oy 1.700
Suomen Asiakas-
tieto Oy 10
Telebase
Systems, Inc. 625.000
Sentosa S/A 4.250
Cork Communi-
cations Ltd. 4.010.154
Other companies,
total

Housing shares

Percentage

25,90
14,43

20,20
33,34
2,70

7,80
33,33

33,40
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Nominal value
(FIM 1.000)

145
2.020

970

1.700

CHF 4.250

IEP 3.650

Book value
(FIM 1.000)

144.538

5.192
2.021

971
1.700
156

4.125
25.894

23.723

696
152.289

361.305




Appended Information on
the Consolidated Income
Statement and Balance Sheet

Income Statement

. Net sales have declined 9.2 % due to the decrease in advertising revenues.

Other fixed expenditures include a transfer of FIM 11.5 million to the Pension
Fund corresponding to the increase in liability. In 1990, the increase in liability
was FIM 17.8 million.

Maximum depreciation under the Business Taxation Act.

Other financial revenues and expenditures include exchange rate losses of FIM
5.0 million arising from the devaluation of the Finnish markka. FIM 18.6 million
in unrealized exchange rate gains on receivables and shareholdings are entered
under the conversion gap in shareholders’ equity.

Changes in other reserves include a FIM 4.6 million increase in the operating
reserve and a FIM 1.1 reduction in the credit loss reserve.

Balance Sheet

6.

Accounts receivable include subscription receivables of FIM 121.1 million.
Advance payments for undelivered subscriptions worth FIM 238.9 million is
included in advance payments as a liability.

Other financial assets include a FIM 43.4 million investment deposit.

Pension loans include a FIM 192.3 million loan from the Sanoma Pension Fund.

FIM 151.0 million from the investment and replacement reserve was used to cover
the acquisition costs of fixed assets.
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Sanoma Corporation
Income Statement

Jan. 1—Dec. 31, 1991

(FIM 1.000)

SaleSproseada i = e == s =7 5 Fa

Adjustments to gross sales
DISCOUNTE il ~= S8 .~ Sl == S8
CPEAIT JOSEeE" S8, . Bl o Al . o -
PUnChaseTaxs = Sif . o Sris- o it
Commissions and advertising
AZEHCY ICOTlt o Sull . o ety o bl
Transport costs for newspapers
anAINa o7 o Behs . o S, o Biis
Other adjustments to gross sales

Not.salegr. oo 2 o B0 .o B0 0. 0
Ledsingincomes. Y. o S o 208 o
Variable expenditures
Matenialny ;9. ol 0 8 .. 08
Variable wages, salaries and fees
Other variable expenditures . . . . . .
Change ininventory ... .. ... ...

GTOSSTAARSIN S5 =0 OV =2 0% 5 49,
Fixed expenditures
Wages, salariesandfees ..... ...
RENTSP ¥a = 5 S DV L OV
Other fixed expenditures ... ... ..

Profit on operations before depreciation
Depreciation
BullinSss . oo . = 8B T RS S
Machinery and equipment . . . . .. .
Immaterialrights .. ok .. Sos. ..
Other long-term expenditures

Profit on operations after depreciation .

Financial revenues and expenditures
InterestTevenlies’ . w o o % s ..
Dividendxevenues =¥ . ». %%F . e =20
Corporate tax credit on dividends
QtherPeaypnves . = 9. T2F w». =
Interest expenditures ..........
Other financial expenditures . .. ..

Other revenues and expenditures
Reovorines™ 8% = Ss =F OV = OV,
Group subgldy e ls. == Vs = 9P =5
Other expenditures ............

Pay-out to the Employee Profit-Sharing

NG, B8 o R o R . o i o et

Profit before reserves and taxes . .. . . .

Changes in reserves
Inventory reserve, decrease ... ...
Investment reserve, increase ... ..
Otherreserves, increase—, decrease+

BaredtiakeaW. =7 $0.550 0%, 5 4. =

Jan. 1—Dec. 31, 1990

2.418.463 2.629.078
158.160 183.629
19.032 8.850
91.113 84.785
218.508 238.945
185.584 186.407
22.706  —695.103 20.786 — 723.402
1.723.360 1.905.676
+ 18.830 + 18.610
362.871 396.962
442.836 443.625
175.967 181.565
1.051  —982.725 5.004 —1.027.156
759.465 897.130
171.163 169.520
106.548 105.818
253.833 —531.544  265.392 — 540.730
227.921 356.400
3.118 3.547
52.696 62.664
491 1.510
10.626  — 66.931 9.269 —  76.990
160.990 279.410
126.469 113.793
7.314 13.764
5.296 258
7.927 6.326
—77.749 —74.763
—13.546 + 55.711 —11.321 + 48.057
216.701 327.467
4.320 24.963
—66.310 —48.393
—25.151 — 87.141 —175.636 — 99.066
— 1.570 — 12.983
127.990 215.418
+ 3.360 + 1.501
0 —-42.915
+ 8.185 + 6.545 — 2.340 — 43.754
— 55.095 —  63.556
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Sanoma Corporation

Balance Sheet

Assets

(FIM 1.000)

Financial assets
Cash in hand and in banks
Accountsreceivable .......
Loansreceivable ..........
Advancepayments ........
Deferredassets ..........

Inventories
Matermals Sis .o W o W 0B
Products (finished and in
DPRCESBLS N0 % 228 4% 7, L%

Fixed assets and other

long-term expenditures
Edndapsass=al (%, S0 3% S 0%
Eeldvages 3, Tor 5%, 50 S0 T
Machinery and equipment
Advance payments,
SaeIney = o0 = s FE S
Shates AndSoCE S8 = i . b
Shares and stock, subsidiaries
Immaterialrights ........
Other long-term expenditures

Dec. 31, 1991 Dec. 31, 1990
42.544 14.005
222.381 244.085
1.168.549 1.104.397
3.139 1:761
147.390 131.916
78.704 1.662.657 133.984 1.630.148
49.054 50.748
11.836 60.890 11.193 61.941
54.358 54.358
84.594 91.819
129.209 152.450
111.609 LIS 767
144.539 169.280
617.518 621.378
514 1.005
37.007 1.179.348 32.983 1.239.040
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2.902.895 2.931.129




Liabilities

(FIM 1.000) Dec. 381, 1991 Dec. 31, 1990
Outside liabilities
Short-term
Accountspayable ...... .. 33.107 57.763
Advance payments . .... .. 227.619 206.974
Deferred liabilities .. ... .. 196.132 212.416
Other short-term debts . . . . 187.004 643.862 130.110 607.263
Long-term
Loans from financial
ISATRONEA Y == 3% T 4V = 123.065 152.968
PenbioNJoans” Vs = oW, 59 49 523.242 475.947
therdebigdys =% &7 == 4%, == 15.500 661.807 18.031 646.9486
Reserves
Inventory reserve ........ 15.222 18.582
Investment reserves ... ... 86.764 235.373
(Otherreserves . «."wi. oy . 4 204.340 306.326 207.525 461.480
Shareholders’ equity
Restricted
Sharecapitals” 4, % 49, F 49 46.413 14.202
Value adjustment reserve
sgbtia o IRy N 0N = U e g0\ 0 46.413 1.288 15.490
Non-restricted
Operatingfund- = ... &% ... i 1.154.550 1.080.472
Profit from previous years . . 10.497 11.370
Profit fortheyear ........ 79.440 1.244.487 108.108 1.199.950

2.902.895 2.931.129
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W

Notes to the Sanoma Corporation

Financial Statements

(FIM 1.000) Dec. 31, 1991
. Shareholders’ equity
BsoESSrnarird SAOBE (o 5 9. Sl % T 9 N s, . o TR e T 14.202
Increase in sharecapitalbybonusissue ......................... 32.211
Aol Becanber 3. TOOY., = 4% e W = U Se 4W =0 0T o O T 46.413
of which
282,500 I-8ePieR SHAres =" s T 0 S SV TN b R e e o e o 23.286
238 2O H-moai0n SIATOR SV <, ¥ 7 S0 =0 O 58, SV = WV =8 4 23.12%
Value adjustment reserve fund
SOl daaaivil S100Ts = Vs = SV T 5V TP ST S5, 905 T Q¥ T W 1.288
Applhied tothe'inereaseinsharecapital' .=, J. w0 S 0 o Sua oo o L . —= 417288
Balages as aEIeCETIbET 31 SEI0T Wl . Bl o il o e ls o Gaile s . Sl 0
Operating fund
AR ohdanUANNE, TOBSE o Nalts. o 8ol o BwtlS oo Nihs. oo s e WIS - oo S s 1.080.473
Transiersed from fefaned eATBIBLE. oie. .. 5507 s 55505 ae, 55000 o s 0 e & + 105.000
Applied fo theincrease insharecapital .. ©-0 5 . . Jail . oo s moe 5000 oo by — 30.923
Batanee ol Doetmber'@V, 2005 v B0 s, W00 m TAT 1 0 o, B0 o 1.154.550
Reserve for donations
A Ot IAOATIASELDOE Y, wu W0 . S . YL o G s WE o, P o 0
Trangferved fronrrefained earnINOE . ww 50 5. T AT e i s A - 500
PReIaoBNRIadOr s 5. ol oW 200 409 T S, Nl AN S G ST el — 500
Balance asptDoeomber:al, YO, =5 37 =0 0 500 A0 70 20 0 0
Retained earnings
ARl SARUar e LaTROL" o705, 5= A0 T 0V Fep, O 0 SN = AN A o 119.477
IEVideRASCIBERINOEE Y =7 5 Vs =0 0%, T8 ST TF AW S8 05 T e = AV — 3.481
Transierral VO QPeralinEoturid 50 =7 S0 =2 o8 7 V% T AV, bk —105.000
rgnslorrelSOCIOHADITN" ) Vs = o Vo = i T=rF GV SF b e T S Ve =8 G — 500
Non-withdrawn dividendsrefunded . ........................... + 1
10.497
BRGS0 SR YOaPE. o il o ot . o gl o o NS came: Bl = cps S oms ML e b 79.440
Halanee asofPocember 31 S100%. Wie .o B0 o B0 o WA g BT e BUY 89.937
soeenntion rivenige collatorak, 50 .o S0 . B0 e B o 00 o B . 1.041
Mortgapos svenasgollatoral’ ., 500 o Wl wo Y205 o WP 15 Y0 s B, 142.800
Consolidated debt entered under loan receivables . . .. ............... 2.500
EGNaTNtons S0 . Wad s BT . N, i T i NN e SE. o N o N | 11.353
Guarantees on behalf of the subsidiaries ......................... 27.671
SharesabecEiption Babilitvery .op. %58 av B0 on N7 9, S a0 T8 e NP 4.972
wRecoiyabits frartPsubsidiarion =7 9. %0 v, T o0 T 0 T8 . e | 652.854
DebiEA0 sBbSIENAICHLT (9. =08 8. T8 0% T2 0% S0 O T e 5 T 89.717
. Taxation values of fixed assets
B RTSE AW = O, T A A e et (% Tl s T SO e 64.101
DRGNS 39 2 S T o . e AW T . T 0 T W ] 61.886
Biresanil MOKHBDSs 4%, 5 A%, Tl g ol 49 T 0%, T8 S G 190.461
pgharesana boldiyoaIeabsidiarios %, 2 oW, o A% o 5% 7 4% U 343.723

6
s

. Appreciation of fixed assets
Asof January 1, 1991
U 7o NN R Ty AR R AR TS AT R 0N Al R P AN o 5.000
SHATOE el BOMIIEIDE ;. 2 < T o0, 10 g ot il 500 b T ot 1 0, "oy 30als, ot i o« 3.390
Balanceaseol DoeemPor s, TOOL . ™" J8ip =5 58 T "= S im0 S s . 8.390
.. Liabilify deficit of theSanomaPensionFund .. .. ... .. ... ...... . .. 26.635
. Liability from pensioncommitments ........................... 999




8. Holdings by Sanoma Corporation in other companies as of December 31, 1991

Number Percentage Nominal value
Subsidiaries
ErikoislehdetOy ......... 1.050 100,00 10.500.000,00
Eurogable Bid =, 6000, . Rt . 10.000 100,00 10.000.000,00
Hyvink&idn Sanomat Oy . . .. 15 100,00 15.000,00
Lehtikuva©y . .o, .k . 75.000 100,00 750.000,00
Sanoma Invest AG . ....... 100.000 100,00 CcHF10.000.000,00
Sanomain Huoneisto ja
Kiinteistoholding Oy . ... .. 12.000 100,00 12.000.000,00
oiartel, IneE® o Wi, o G 141.355 85,00 14.135.500,00
Real estate and housing
COrpOrations, Wi o NP . a5
Non-operative ...........
Subgidiariesptotal . . 5 nw.
Other companies
Aamakaste@yey, = . 4%, Tl o 972.975 50,00 9.729.750,00
PiNnSireeviy S i ol 4. % 13732 1,45 3.568.600,00
Keski-UusimaaOy ........ 15.108 12,50 302.160,00
KarjahlOORY = 0% e 0% 5 20.000 50,00 2.000.000,00
Kymen SanomalehtiOy . . .. 2.230 10,00 2.230.000,00
Kymen ViestintiOy .. ... .. 49.979 23,30 4.497.900,00
Kymimerie @y &%, =8 0¥ 0.4 1.195.871 LYY 23.917.420,00
Oy Radio YkkOnen —
Radio"BEAn-Abs % = 0% =24 14 18,20 140.000,00
RautakirialIy <=, S 0. o s 1.076.979 16,62 21.539.580,00
Savon SanomatOy ........ 108.685 5% 1 1.086.850,00
Suomen TietotoimistoOy . . . 31.663 20,78 94.989,00
STS"PpankkrOy s = ¥, =F 4 45.000 0,13 450.000,00
Uniikas Bankltd™ & e, <7, 275 460.311 0,01 4.603.110,00
Gthers ™" i vF & la 57 W%
Real estate and housing
COrpoOrationses .~ o208, < s =

Other companies, total . .. ..

Group companies owned by subsidiaries of the Sanoma Corporation
Group ownership %

Helsinki Cable TelevisionLtd ...... ... . .. 98.40
Oy Infodecdlib == (3% 20" OV, = 5%, 50 4, 24 100,00
Janco Kabel-TV A/S". 7550 08 20 a3 50T 49 100,00
Milvias FOrigesilihd Ve =05 0% 75 %, o o, 100,00
Sanomalehtien IlmoitustoimistoOy . ... ... 83,13

Book value
(FIM 1.000)

14.000
10.000
15
1.025
28.829

12.213
34.958

511.520
4.958

617.518

2.028
11197
2.438
1.842
4.826
9.992
58.869

284
20.178
1.096
134
990
12.751

3.099

14.815
144.539

43.373
9.032
15.579
1.107
7.375

The figures for companies not specified here are given in the official financial statements.
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Sources of Funds
Income financing
Operating profit
Financial revenues and
expenditures
Other income financing
(net)
Income on fixed assets
Sale of subsidiary shares
Taxes
Capital financing
Increase in long-term
outside liabilities
Connection fees to
Helsinki Cable Television
Total

Change in minority interest

Total

Use of Funds
Distribution of profit
Dividends
Other distribution of
profit
Pay-out to the Employee
Profit-Sharing Fund
Redemption of shares
Investments

Investment in fixed assets 270,7
Centennial donation . . ..

Acquisition of

subsidiary shares
Conversion gap
Total

Change
in Net Working Capital
Financial assets:
increase+/decrease—
Inventories:
increase+/decrease—
Short-term outside
liabilities:
increase—/decrease+
Total

1991
326,1
29,4
=07k
22,2

8.7
—65,2

3,5
0,5

2,1

270,7
5,4

=18.6
263,6

+30,6

= d

+69,9
99,2

Consolidated
(FIMm.)

385,0

. ek

1990
463,0
21,8

0,3
97,9
2,0
=H0,9

—=15:8

19,8
505,1
1,4
506,5

3,6
2,6
14,2

63,0

382,9

8,9
0,8
476,0

+47,9

=96,9

—10,5
30,5
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Sources of Funds
Income financing
Operating profit
Financial revenues and
expenditures
Other income financing
(net)
Income on fixed assets
Taxes
Capital financing
Increase in long-term
outside liabilities
Total

Use of Funds
Distribution of profit
Dividends
Other distribution of
profit
Pay-out to the Employee
Profit-Sharing Fund
Redemption of shares
Investments
Investment in
fixed assets

Group subsidy
Total

Change

in Net Working Capital
Financial assets:
increase+/decrease—
Inventories:
increase+/decrease—
Short-term outside
liabilities:
increase—/decrease+
Total

Centennial donation . . . .

Changes in Financial Position

Sanoma Corporation
(FIMm.)
1991 1990
227,9 356.,4
55,7 48,1
=0, 1 = O
24.4 106,9
—-55,0 —63,6
17,9 21,9
270,8 469,0
3,5 3,6
0,5 2,6
1,6 13,0
— 63,0
220,6 315,5
="2,1.,,313.4
66,3 48,4
292.,5 4440
+10,0 5 8,0
— 1,1 = 20
—-30,6 +22,0
2 L7 25,0




\ ‘ =
Changes in financial position consolidated S Changes in financial position Sanoma corporation
FIM 1,000 m. | | FIM 1,000 m.
32 | 32
28 | 28
24 | ‘ 24 |
2.0 _ 20 |
7 16 | | B be 16
‘ 12 - Fae¥ a= b Bm B 1.2
08 | = 08 |
T 0.4 | g 0.4 }
87 8 8 90 9 8 8 8 90 9 }
Short-term outside liabilities Reserves Short-term outside liabilities Reserves ‘
Long-term outside liabilities |l Shareholders' equity | Long-term outside liabilities . Jlll Shareholders' equity |

Assets consolidated Assets Sanoma Corporation |

|

FIM 1,000 m. FIM 1,000 m. \

S 32"

28 28 |

24 24 r

2.0 20 |

16 | i 16 |

=EERRRR > | | 12 |

— 0.8 r 0.8 |

l 0.4 I 04 |

8 88 89 90,7 91 87 88 89 90 91 T

Fixed assets | Financial assets Fixed assets " |l Financial assets |
Inventories [l Inventories il
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Wages, Salaries and Social
Security Payments

of Sanoma Corporation

Wages and salaries paid to personnel
Pay for sickness and maternity leave

Annual holiday pay, including change in reserve .

Wages, salaries and similar items

Employer’s social security payments
Social insurance payments
Other statutory fringe benefits

Total

Non-statutory fringe benefits
Transfer to the Sanoma Pension Fund

Total

Wages and salaries to non-staff employees
Grand Total

1991
457.603.796,58
16.138.887,86
114.265.575,23

1990
454.614.864,24
15.410.765,86
112.991.178,37

588.008.259,687

22.165.452,76
91.418.877,19
16.849.491,21

583.016.808,47

34.847.924,26
92.929.923,46
8.378.936,21

130.433.821,16

22.329.223,65
10.700.000,00

136.156.783,93

23.232.161,03
17.350.000,00

33.029.223,65

23.634.141,79

40.582.161,03

24.520.106,49

775.105.446,27

784.275.859,92

Social security payments do not include rents on premises, equipment, etc., or other

internal charges.

The above figures for 1991 include salaries and fees totaling FIM 4.107.444,50 paid to

the members of the Board and the President.

Salaries and fees paid by the Group were FIM 676.381.960,59 including a sum of FIM
7.819.895,32 to the members of the Board and the Presidents.
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Proposal for Distribution
of the Profit

The profit for the financial year totals FIM 79.440.515,71. FIM 10.497.041,25 of the
profit was retained from the previous year. Hence a total of FIM 89.937.556,96 is at
the disposal of the General Meeting.

The Board of Directors proposes that,

from the abovementioned sumof .. . o s 89.937.556,96
— adividend of 9,00 marks should be paid on each share . . . 4.177.215,00
— asum should be transferred to the operating fund . ... .. 75.000.000,00
— asum should be transferred to the reserve for charitable

purposes at the discretion of theBoard .. ............ 400.000,00
+%. SIWing OIS ol "TF 9. T 49 5K v TR s Y o R 10.360.341,96

The balance is to be left on the Profit and Loss Account, and the Board of Directors is
entitled to use it for payment of taxes in 1992.

Provided the Annual General Meeting adopts the above proposal, the Corporation’s
own fund will be as follows:

ShareCapilel] 2§28 .7 /8 ™ 1578 —= S e = cjs e 5 1 S S = 46.413.500,00
LPIANEE KIMY (o S5 oo T2 T e S 0 N v N s g 1.229.549.511,18
ResetvedorDonations, Wir o WEr .m S o B0 o W o Sl 400.000,00
UNASPOSedit ol ii%:, F 9. TS J9. " s N ww Y e 0 e e 10.360.341,96

Helsinki, February 19, 1992

Aatos Erkko Heikki Tikkanen Patricia Seppéla
Chairman Vice Chairman

Teo Mertanen Viaind J. Nurmimaa Aarne Castrén
Jaakko Rauramo Jane Erkko Merja Helle

L. J. Jouhki Robin Langenskiold Kalle Salonen
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Auditors’ Report

We have examined the accounting records, the annual report
and the administration of Sanoma Corporation for the year
ended December 31, 1991. Our examination was made in accor-
dance with generally accepted auditing standards.

Salmi, Virkkunen & Helenius Oy, Authorized Public Ac-
countants have performed the supervisory audit during the fi-
nancial year.

Parent Company

The Annual Report has been prepared in accordance with pre-
vailing legislation. The profit for the year ended December 31,
1991 is FIM 79.440.515,71

We recommend that
the Income Statement and the Balance Sheet be adopted,
the members of the Board of Directors and the President be
discharged of responsibility for the year 1991,
the profit be dealt with as proposed in the Annual Report.

Consolidated Financial Statements

The Consolidated Financial Statements of the Group have
been prepared in accordance with prevailing legislation.
The non-restricted shareholders’ equity amounts to FIM
577.093.000,00.

We recommend that

the Consolidated Income Statement and the Consolidated
Balance Sheet be adopted.

Helsinki, March 6, 1992

Antti Helenius Johanna Perila
Authorized Public Accountant Authorized Public Accountant

42




Circulation Figures

Newspapers

Helsingin Sanomat, daily ... ...
HS Sundayedition ...........
Ilta=Sanomat, afternoon paper

I=S weekend edition ..........

Sanomaprint Magazines

Me naiset, women’s weekly ... ..
Gloria, women’s monthly .. ... ..
Gloria Sisustuslehti,

interior decoration ......... ..
Kodin Kuvalehti, family bi-weekly
Suuri Késityokerho, handicraft
Sandra, handicraft

(until August1991) ... ... ... ..
et, for seniorcitizens ........ ..
Eldinmaailma, Animal World . . . .
Tiede 2000, Science 2000 . . ... ..
Terveys 2000, Health 2000 . . . . . .

Special Interest Magazines

MikroBitti, Microbyte .........
Tietokone, Computer . ... .. .. ..
C=lehti, for Commodore users
MacMaailma, MacWorld . .. .. ..
Prosessori, Processor . ........
1 s T R S e s
Skimbaaja, skiing . ........ . ..
Valmennus & Kunto,

training and conditioning ... ...
Street & Race, hotrod ...... ...
Venemaailma, boating . ..... ...
Tennismaailma, TennisWorld
Tuottavuus, Productivity .. ... ..
Utemagasinet, outdoor life . . . . . .

Children’s Magazines

Aku Ankka, Donald Duck ......
Roope-seté, Uncle Scrooge . . . . . .
Nalle Puh, Winnie-the-Pooh . .. ..
Nalle Puh, Puuhalehti,

Winnie the Pooh, Activity Magazine
Ressu,Snoopy. . .. ve.evvos’s ..
Maailman Vahvin Nalle, Bamse

1987 1988

441.735 457.068
524.109 541.299
204.470 195.279
236.260 222.748

97.491 99.165
42.827 46.620

165.008 167.321
110.130 110.469

12.941 17.074
128.079 138.688
36.227 37.100
33.684 37.574
23.046 _27.509

41.513 38.872
11735 14.866
13.432 16.066

5.956 6.710
13.488 13.253
13.215 13.947

286.760 291.331
49.025 52.726
44.664 40.196

= 24.423
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1989

470.708
557.834
206.934
232.407

102.054
48.421

171.841
107.944

29.413
154.229
41.809
41.259
32.908

37.576
18.137
17.141

7.362
13.376
14.566

6.571
6.505

12.000

304.671
52.577
38.065

26.998

1990

478.087
566.109
215.354
245.492

15.004

102.350
50.906

177.371
112.313

23.788
170.400
48.186
43.364
38.657

39.214
21.074
17.684

3.500

7.879
13.412
14.664

9.099
8.811
7.500
3.000
3.100
14.000

310.646
53.235
37.308

_27.674
9.143

1991

482.944
571.322
218.642
253.853

14.536

99.620
53.589

new
181.376
114.720

15.445
188.361
49.517
42.422
39.390

39.346
23.875
13.459

4.110

7.115
14.411
15.496

9.798
12.850
16.980

4.979

2.981
16.000

306.916
51.908
39.823

25.538
9.663
11.389
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Sanoma Group Personnel

In 1991, the Sanoma Group em-
ployed an average of 5,435 persons,
including 2,225 part-time newspaper
deliverers. Excluding newspaper de-
liverers, the staff decreased by 157.
The number of deliverers increased by
47.

The various Group companies had
the following staff complements:

1991 1990
Sanoma Corporation
— excluding delivery
personnel 2,627 2,666
— newspaper
deliverers 2,225 2,178
Lehtikuva Oy 79 80
Oy Lippupalvelu-
Biljettjanst Ab 13
Hyvink&déan
Sanomat Oy
Hyvinkdidn
Sanomalehti Oy
Hyvink&in
Kirjapaino Oy
Erikoislehdet Oy
Startel, Inc.
Sanomalehtien
IImoitustoimisto Oy,
SITA
Oy Infodec Ab
Eurocable Ltd
Helsinki Cable
Television Ltd
Janco Kabel-TV A/S

Total

As a result of the merger, the staff of
Hyvink&in Sanomalehti Oy is includ-
ed in the personnel figure for Hy-
vinkdén Sanomat Oy as of 1991. Oy
Lippupalvelu-Biljettjinst Ab was sold
in 1990 and Hyvinkéén Kirjapaino Oy
at the beginning of 1991.

Gross turnover of personnel, ex-
cluding delivery personnel, totaled
3.6% within the Sanoma Corporation
and 4.2 % for the entire Sanoma Group
in Finland. The turnover rate for de-
livery personnel was 9%. A total of
380 vacation-time substitutes were
employed during the year, excluding
substitute delivery personnel.

Salaries and wages, including social
security payments, were by far the
largest expense item, accounting for
41.2% of Group net sales.

Employer-Employee
Cooperation

Employer-employee cooperation
continued as previously, and, in addi-
tion to the Sanoma Group Advisory
Committee, there were advisory com-
mittees in the following units: News-
paper Division, Sanomaprint, Startel,
Eurocable and Lehtikuva Oy.




Personnel Participation in
Administration and the
Employee Profit-Sharing
Fund

Ms Merja Helle and Mr Kalle Sa-
lonen, the staff representatives on the
Sanoma Group’s Board of Directors,
continued their three-year terms of
service.

The Employee Profit-Sharing Fund,
established at the beginning of 1990,
was credited with FIM 12,048,585.64
in Group profit-related pay during its
first year in existence. Sanomaprint
was the only division to receive a prof-
it-related bonus (FIM 2,026,092.91)
on the basis of its own budgeted per-
formance; as determined by this fig-
ure, the Corporate Administration’s
share of profit-related pay came to
FIM 40,290.

The investment strategy of the Em-
ployee Profit-Sharing Fund is to main-
tain the real value of the principal over
the long term and obtain a satisfactory
annual yield, and thus to fulfill the ob-
jectives set for the Fund. The main ob-
jects of investment have been Finnish
stocks, bonds and money market in-
struments.

The Fund has provided the person-
nel with triannual reports on the in-
terim financial situation and on the
progress towards profit-sharing ob-
jectives by the Group and by the sepa-
rate divisions.

Pensioners

Seventy-four members of staff re-
tired in 1991, bringing the number of
retirees covered by the Group Pension
Fund up to 1,327 by the end of the
year. Of this figure, 917 were on old-
age pensions, 244 received disability
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pensions and 168 were eligible for a
survivor’s pension.

The Pension Fund paid out a total of
FIM 14.5 million in retirement bene-
fits during the year. In 1991, 2,169
employees were covered by the San-
oma Group Pension Fund, and 3,191
solely by the Employees Pension Act
TEL.

Our pensioners form an active
group who preserve the Sanoma spirit
and uphold the Corporation’s tradi-
tions. Once again, they eagerly partic-
ipated in excursions, cultural events
and entertainment arranged by Sano-
main Seniorit, an organization of re-
tired Sanoma personnel.

Personnel Development

The State-supervised and partly
State-funded Sanoma  Vocational
School conducted the bulk of person-
nel training in the form of in-house
courses. Staff training was directed
and monitored by the training com-
mittees appointed within each of the
business units.

A new program was launched to fa-
cilitate the training of management
and other key staff members. The pro-
gram will be continuing for the next
few years. Several months of study
were required of employees working
to complete the Helsingin Sanomat
Marketing Degree and the Computer
Support Personnel Degree, both of
which are distance courses. Informa-
tion technology courses and foreign
language training continued to at-
tract the greatest number of students.

A total of 3,004 staff members, or
55% of Group personnel, participated
in training courses during the year.
There were 390 in-house training ses-
sions. Thirty trainees were enrolled in
apprenticeship programs. The aver-
age training time per person was




three days. Training costs, including
salaries, corresponded to 0.76% of
Group net sales and 2.2 % of total sala-
ries paid.

Occupational Health Care
and Labor Protection

The staff health clinics provided oc-
cupational health care, nursing and
general health services. A survey was
conducted of the occupational strain
of the newspaper deliverer’s job. In
keep with an established tradition,
101 Sanoma employees donated blood.
Absenteeism due to illness was 3.3%
of the total regular working hours.

During the year, the Group had five
labor protection committees serving
within the following units: Newspa-
per Division and Corporate Adminis-
tration, Varkaus Printing Plant, Sa-
nomaprint, Hyvinkdén Sanomat Oy
and Helsinki Cable Television Ltd,
HTV. The labor protection committee
for the Newspaper Division and the
Corporate Administration decided to
dissolve itself on December 31, 1991.
It was agreed that further employer-
employee matters would be handled
within the Newspaper Division’s advi-
sory committee.

There was a total of 237 workplace
accidents during the year, as opposed
to 281 in 1990. Occupational acci-
dents declined among printers and
newspaper deliverers alike. Delivery
personnel also experienced fewer acci-
dents on the way to and from work.

Internal Information

The in-house magazine, HESA, was
printed eight times in 1991, in edi-
tions of 7,500 copies. It was mailed to
all employees and pensioners.
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The Sanomia in-house bulletin came
out 56 timesin 1991. Four issues dealt
exclusively with profit-related pay
and the Profit-Sharing Fund. The bul-
letin, with a circulation of 6,300, was
distributed to employees at places of
work.

The newspaper deliverers’ own staff
magazine, Sanomia jakajillemme, was
published three times in 1991. The
magazine, in an edition of 3,700
copies, was mailed to the homes of all
delivery personnel.

Recreation

Sanoma Corporation supported
staff recreational activities through
the corporate personnel club, Sano-
main Kerho. At the end of 1991, there
were 37 sections of the club, four of
which were founded during the year.
The club arranged the traditional win-
ter and spring day outings, an All
Saints’ Day celebration and a family
Christmas party. A new standard was
designed for the club, for use as an
award.

Sanoma Day-Care Center

The Sanoma Day-Care Center for the
children of employees is run by the
Sanoma Day-Care Association. The
center tends 40 children of ages three
to six.

The Association is subsidized by the
local authorities of Vantaa, Helsinki
and Espoo. The community of Vihti
also participates on a contract basis.
Sanoma Corporation provides finan-
cial support for the day-care center.

Active cooperation continued be-
tween parents and the day-care per-
sonnel. The day-care center has a staff
of eight.




USD, in millions except EPS (1)

Netsaled. . | o i i

Operating profit ...........
Interestincome,net .........
Extraordinaryitems ........
3001510207 @ 5 - SR P e S

Income before

depreciationandtaxes .......

Depreciation(2) . ...........
Income beforetaxes .........

Incomefaxpaid ............
Deferred income tax expense . . .

Net income before

minorityshare ............

Minority share of the

profit of subsidiaries ........
NebsIcome 2 o tes T

Earnings per share (USD)

Net Income Information
1987—1991

1987 1988 1989 1990 1991
394.3 436.6 510.6 534.1 485.0
78.2 97.8 104.4 112.2 79.1
0.2 1 7.6 0.7 5.4
— WD 0.6 =D =0T — 6.3
— 3.4 S 0D

76.5 97.0 110.5 99.8 AT
—39.6 —41.4 —44.6 —46.4 —44.1
36.9 55.6 65.9 53.4 33.6
—1'1.3 =129 —20.3 =122 —15.8
=B —14.3 =120 =280 = 06
18.8 28.3 33.6 27.2 15
0.1 0.1 0.3 == 0.0
19.0 28.5 33.9 _27.2 1 ity e |
39.8 59.9 71.3 58.4 36.8

1) The exchange rate as of December 31, 1991, quoted by the Bank of Finland was

FIM 4.125 per USD.

2) Based upon remaining useful lifetime and replacement value.
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Income Statement
Information
1987—1991

USD, in millions (1) 1987 1988 1989 1990 1991
Income before
depreciationand taxes ....... 76.5 97.0 110.5 99.8 T

Depreciation according
tothe Finnish Tax Act ....... —32.3 —37.9 —46.6 —42.1 —38.3

Additional depreciation
allowed by special tax

relieflegislation ........... - —27.1 - 94 -~ —
Adjustments to untaxed

reserves(2) . .. ..oivenen ... —-17.0 — 4.6 —16.8 —14.5 2.0
Income before income tax paid 7.2 27.4 ST 43.2 41.4
Incometaxipaid.’. . . S udn oal —-11.3 —-12.9 —20.3 —17.2 —-15.8
Statutorynetincome ........ 15.9 14.5 17.4 26.0 25.6

1) The exchange rate as of December 31, 1991, quoted by the Bank of Finland was
FIM 4.125 per USD.

2) For Finnish tax purposes, companies are allowed to claim various tax deductions
principally by charging income for adjustments to untaxed reserves and accumu-
lating these charges on the balance sheet. These adjustments must also be reflect-
ed in the financial statements. Earnings per share calculations are based on net
income after taxes net exclusive of untaxed reserves.
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Board of Directors

Aatos Erkko, Chairman

Heikki Tikkanen, Vice Chairman
Aarne Castrén

Jane Erkko

Merja Helle, Personnel Representative
L.J. Jouhki

Robin Langenskiold

Teo Mertanen

Vaind J. Nurmimaa

Jaakko Rauramo

Kalle Salonen, Personnel Representative
Patricia Seppéalad

Executive Committee
Aatos Erkko, Chairman
Jaakko Rauramo
Heikki Tikkanen

Compensation Committee
Aarne Castrén, Chairman
L.J. Jouhki

Teo Mertanen

V&ain6 J. Nurmimaa

Media Policy Committee
Teo Mertanen, Chairman
Aatos Erkko

Jaakko Rauramo

Heikki Tikkanen

Finance Committee
Aatos Erkko, Chairman
L.J. Jouhki

Jaakko Rauramo

Corporate Administration

Aatos Erkko, Chairman and Chief Executive
Officer

*Jaakko Rauramo, President and Chief
Operating Officer

Matti Anderzén, Executive Vice President,
Communications Policy and Community
Relations

*Heikki Huhtanen, Executive Vice President
and General Manager, Newspaper Division
Nils Ittonen, Vice President, Portfolio
Management

*Tapio Kallioja, Vice President and General
Manager, New Media

*Seppo Kievari, Executive Vice President,
Publisher

*Martti Ojares, Executive Vice President,
Finance
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Directors and Officers

*Kerstin Rinne, Vice President, Planning and
Administration

*Heikki Saraste, Vice President and General
Manager, Sanomaprint

*Pekka Toropainen, Vice President, Sanoma,
Real Estate

*Member of the Internal Board

Newspapers

Heikki Huhtanen, General Manager, Executive
Vice President

Seppo Kievari, Publisher, Executive Vice
President

Sakari Almi, Vice President, Marketing,
Ilta=Sanomat

Matti Huopaniemi, Vice President, Marketing,
Helsingin Sanomat

Klaus Himéldinen, Manager, Varkaus Printing
Plant

Tapani Kiveld, Vice President, Administration
and Finance

Martti Koski, Manager, Forssa Printing Plant
Caroline Lilius, Sales Director, Helsingin
Sanomat Advertising Sales

Raija Liuhola-Lassuri, Sales Director, Helsingin
Sanomat Advertising Sales

Pertti Metsdhuone, Vice President, Advertising
Sales, Helsingin Sanomat

Jouko Nurmela, Vice President, Production
Sulo Nuutinen, Vice President, Production,
Prepress

Pertti Puolakka, Vice President, Logistics
Pekka Salmén, Vice President, Production,
Sanomala Printing Plant

Ilkka Seppaléd, Vice President, Development
Pekka Soini, Sales Director, Helsingin Sanomat
Advertising Sales

Helsingin Sanomat

Janne Virkkunen, Senior Editor in Chief
Keijo K. Kulha, Editor in Chief

Reetta Merildinen, Editor in Chief
Simopekka Nortamo, Editor in Chief

Ilta=Sanomat
Vesa-Pekka Koljonen, Senior Editor in Chief
Hannu Savola, Editor in Chief

Hyvink#dn Sanomat Oy
Ilkka Seppéléd, Managing Director, acting

Hyvinkdin Sanomat
Pentti Kiiski, Editor in Chief




Sanomaprint

Heikki Saraste, Vice President and General
Manager

Eija Ailasmaa, Vice President, Publishing

Veijo Halsvaha, Planning Manager

Pirkko Huotilainen, Vice President, Children’s
Magazines and Books

Hannu Kiltiléa, Vice President, Commercial
Printing

Marit Oksanen, Vice President, Administration
Anne Valsta, Vice President, Publishing
Antero Viisdnen, Vice President, Fulfilment

Magazines

Editors in Chief

Maija Alftan, Kodin Kuvalehti
Tuula Koukku, Tiede 2000

Veijo Kidyhty, Me naiset

Kaisa Larmela, et-lehti

Jyrki Leskinen, Eldinmaailma
Riitta Lindegren, Gloria and Gloria
Sisustuslehti

Ulla-Maija Paavilainen, Me naiset
Jali Ruuskanen, Terveys 2000
Tina Totterman, Suuri Késityokerho
Pirkko Vuorio, Vauva

Children’s Magazines

Editors in Chief

Paula Antila, Nalle Puh, Nalle Puh Puuhalehti,
Maailman Vahvin Nalle and Ressu

Markku Kivekéds, Aku Ankka and Roope-seti,

Erikoislehdet Oy

Special Interest Magazines

Eero Sauri, Managing Director

Nella Ginman, Vice President, Marketing
Eve Ruuska, Vice President, Marketing
Hannu Ryynélé, Vice President, Marketing

Editors in Chief

Bo Areng, Utemagasinet

Heikki Kantola, Valmennus ja Kunto
Pekka Koistinen, Hifi

Tatu Lehmuskallio, Skimbaaja

Jarmo Markkanen, Street & Race

Jari Peltoniemi, Prosessori

Eskoensio Pipatti, Tietokone, MacMaailma,
Mikrobitti and C=lehti

Markku Vento, Venemaailma
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New Media

Tapio Kallioja, Vice President and General
Manager

Jaakko Hannuksela, Vice President,
Development
Pekka Jaakola, Vice President, Development

Eurocable Ltd
Tapio Kallioja, Managing Director

Helsinki Cable Television Ltd
Olavi Peltonen, Managing Director

Janco Kabel-TV A/S
Kjell Gulliksen, Managing Director

Sanoma Invest AG
Tapio Kallioja, Managing Director

Startel, Inc.
Pertti Huhtala, Managing Director

Sanomalehtien Ilmoitustoimisto Oy
Heikki Rikkonen, Managing Director

Oy Infodec Ab
John Roitto, Managing Director

Sanoma Real Estate
Pekka Toropainen, Vice President, Real Estate

Lehtikuva Oy
Olavi Ahlfors, Managing Director, acting

Sanoma, Inc.
Aatos Erkko, President




Addresses

Sanoma Corporation
Corporate Office
Olavinkatu 1 B
Helsinki

POB 1059
SF-00101 Helsinki

Tel. +358-0-122 4661
Telefax +358-0-122 4659

Sanoma Corporation
Office of the Chairman
Erottajankatu 11 A
Helsinki

POB 144
SF-00101 Helsinki

Tel. +358-0-122 4661
Telefax +358-0-122 4606

Newspaper Division
Martinkyléntie 11
Vantaa

POB 240
SF-00101 Helsinki

Tel. +358-0-1221
Telefax +358-0-122 2013

Helsingin Sanomat
Ludviginkatu 6-8
Helsinki

POB 975
SF-00101 Helsinki

Tel. +358-0-1221
Telex 124 897 helsa sf
Telefax +358-0-605 709

Ilta=Sanomat Hyvinkidin
Korkeavuorenkatu 34 Sanomat Oy
Helsinki Niinistt’)__n_katu 1
POB 375 Hyvinkai
SF-00101 Helsinki POB 106

SF-05801 Hyvinkdi

Tel. +358-14-555 100
Telefax +358-14-555 117

Tel. +358-0-1221
Telex 124 897 helsa sf
Telefax +358-0-122 3419

Sanomala Printing Plant
Martinkyldntie 9
Vantaa

POB 240
SF-00101 Helsinki

Tel. +358-0-1221
Telefax +358-0-122 3919

Varkaus Printing Plant
Taipaleentie 17

SF-78250 Varkaus

Tel. +358-72-250
Telefax +358-72-278 21

Forssa Printing Plant
Kassimienkatu 2
Forssa

POB 48
SF-30101 Forssa

Tel. +358-16-1221
Telefax +358-16-122 6989

Sanomaprint
Hoylaamotie 1 A
Helsinki

POB 107
SF-00381 Helsinki

Tel. +358-0-1201
Telex 125848 sacom sf
Telefax +358-0-120 5194

Erikoislehdet Oy
Kornetintie 8
Helsinki

POB 16
SF-00381 Helsinki

Tel. +358-0-120 5911
Telex 121324 erile sf
Telefax +358-0-120 5959

Sanomapaino
Martinkylantie 17
Vantaa

POB 1
SF-01771 Vantaa

Tel. +358-0-1201
Telefax +358-0-120 5380
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New Media Group
Eurocable Ltd.
Olavinkatu 1 B
Helsinki

POB 1059
SF-00101 Helsinki

Tel. +358-0-122 4221
Telex 121 165 euca sf
Telefax +358-0-693 1326

Helsinki Cable Television Ltd.

Opastinsilta 8 B
SF-00520 Helsinki

Tel. +358-0-15 651
Telefax +358-0-149 6920

Janco Kabel-TV A/S
Ensjoveien 7

Oslo

Norway

POB 2842 Toyen
N-0608 Oslo 6
Norway

Tel. +47-2-675 500
Telefax +47-2-688 894

Startel, Inc.
Uudenmaankatu 16-20
Helsinki

POB 382
SF-00121 Helsinki

Tel. +358-0-122 3311
Telex 125 368 sinfo sf
Telefax +358-0-601 875

Sanomalehtien
Ilmoitustoimisto Oy
Lonnrotinkatu 13
Helsinki

POB 187
SF-00121 Helsinki

Tel. +358-0-602 611
Telefax +358-0-602 092

Oy Infodec Ab
Satamakatu 4

SF-00160 Helsinki

Tel. +358-0-170 499
Telefax +358-0-179 197

Sanoma Real Estate
Olavinkatu 1 B
Helsinki

POB 1059
SF-00101 Helsinki

Tel. +358-0-122 4661
Telefax +358-0-122 4659

Lehtikuva Oy
Erottajankatu 9 B
Helsinki

POB 4086
SF-00101 Helsinki

Tel. +358-0-1221
Telex 124774 lkuva sf
Telefax +358-0-612 1571
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